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There are many great
ways AI can support
creative work.

But AT is a tool,
not an artist.

These are
the human
values of
creativity
it will
never
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HUMANS ARE

OQur creative work
has randomness and
imperfection, that
makes our work
compellinge.

AT tries to make a
finished, perfect
product.
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Our preferences
define our creative
work and help us
find our audience.

AT doesn't like or
dislike anything.
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HUMANS STRUGGLE

Humans create art
from suffering, and
the audience
recognise their own
struggle within it.

AT doesn't suffer,
so its output can
only mimic

that struggle.
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